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DATA OUTLINE
Research
Method

• Panel Research

Research
Subjects

• Residents in Korea, with age of 7 to 79

Research
Area

• All provinces and cities in South Korea, excluding public areas such as PC cafes

Sampling
Method

• Stratified Random Sampling
• By Sex, Age, Residency Area, Location of Access, Telecom Carrier

Sample Size
• PC: 12,000 / Mobile(Android OS): 8,000 / Mobile(iOS): 1,000
• Multi-Device measure by Single Source panel

Data Collection
/ Analysis

• Real-time data transmission by log-tracking SW installed in panels’ PC and Mobile
• Statistical estimation derived from panels’ usage data

Applicable
OS

• PC : MS Windows only
• Mobile : Android OS & iOS

Time spent for In-App usage will be included in the total time spent for the app
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DATA GENERATION PROCESS

Enumeration 
Study 

Panel Quota
Allocation

STEP2.

Panel Recruitment
STEP3.

Log Data Collection

STEP4.

Dara Processing / 
Utilization

• Conduct enumeration 
study on 4,000 
residents in Korea 
quarterly (16,000 
annually), using CATI 
system. 

• Determine size and 
demographics of 
domestic internet users, 
on the basis of statistics 
of domestic population 
from Statistics Korea.

• Determine panel 
quotas based on 
‘Enumeration Study’

• Determine size and 
weight of each quota 
by panels 
demographics such as 
Sex, Age, Residency 
Area, Location of 
Access, Telecom Carrier

• Statistically process raw 
log data from the 
samples(panels) to 
make projections for 
population then 
produce numeric 
indicators such as UV, 
PV, etc.

• Update syndicate 
report on a weekly and 
monthly basis

• Collect real-time log 
data from the panels’ 
devices(PC and/or 
Smartphone)

• Apply measuring 
methodologies, which 
do not violate Korean 
standards. 

• With determined panel 
quotas, recruit panels 
by Random Sampling

• Self-appointment 
panel-ship is not 
allowed

• Install log-tracking SW 
in panels’ devices(PC 
and/or Smartphone)

STEP1.
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LOG DATA COLLECTION

PC 
Environment

Collect PC environment status 
data such as OS, IE, 

Resolution, Memory, etc.

PC ODM

Web
Log Data

Collect log data of websites 
panels visit via web-browsers

Application 
Usage Data

Collect usage data of PC 
applications

Mobile 
Environment

Collect mobile environment 
status data such as Device Model, 

OS version, Telecom Carrier

Mobile ODM
(*Android, iOS Device)

Application 
Usage Data

Collect usage data of mobile 
applications

Application 
Installation Data

Collect installation status data of 
mobile applications
(*Android OS only)

Web
Log Data

Collect web log data from default 
and Chrome browsers

(*Android OS only)

Portal 
Search

Collect Search behavioral(Query 
user, # of Query, Keyword) in 

main portal site
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PRODUCTS & SERVICES

1. Syndicated Report

Is to provide clients internet usage data of domestic PC, Mobile, N-Screen users on a weekly and monthly basis in the form of standardized 

syndicate report.

2. Custom Research

Is to provide clients customized research services to resolve clients’ business questions and to help them to build online business/marketing 

strategies through Nielsen Koreanclick’scapabilities in data analysis and various research methodologies, such as online surveys.

3. Regular Report

Is to regularly provide industry reports of online media markets and services in detail, containing market trends and insights that are derived 

from Nielsen Koreanclick’scredible data and analysis methodologies.
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1. SYNDICATED REPORT

Upload internet usage 
data on a weekly and 

monthly basis

Derive numeric 
indices such as 

UV, PV, etc.

Statistically process 
panels’ raw log data to 

make projections for population
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Custom Research is a service that customizes, designs and analyze customized data formats for customers’
business issue and provide analysis report and data.

2. CUSTOM RESEARCH

Custom Data

① Check Business issue
② Design Data Range/Period
③ Estimate Cost
④ Generate Data
⑤ Data Delivery

Consulting Service

① Check Business issue
② Erect Hypothesis
③ Design Data Range/Period and Survey
④ Estimate Cost
⑤ Generate Data and Conduct Process
⑥ Linkage Analysis and Write Report
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Nielsen KoreanClick provides regular reports with trends and insights on the media market and major online
industry based on reliable measurement data.

3. REGULAR REPORT

Digital NowMonthly TopicMonthly Internet Usage
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Nielsen KoreanClick provides regular reports with trends and insights on the media market and major online
industry based on reliable measurement data.

3. REGULAR REPORT

Media Research ReportEnumeration Survey Report

Every year we analyze the current state and 
future prospects of the media industry and 
publish the predicted report.

Quarterly Report

Every Quarter KoreanClick publishes reports 
with industrial trends and in-depth insights 
through the analysis about major media 
industry.

Based on Reports are published by each 
quarter to identify the Internet usage 
environment and user characteristics.
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OUR CLIENTS

Portals/ SNS Ad Agency e-Commerce Finance News/Media Telecom/IT

“Approximately over 130 companies in Korea utilize NKC data to assess their performances and build/plan their online strategies”



THE SCIENCE BEHIND WHAT’S NEXT TM

CONTACT US:
+82-2-2122-7000

CS@KOREANCLICK.COM


